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Ending day-long drama, doctors
allowed comatose Russian leader
Alexei Navalny to be flown to a
German facility for treatment after
his wife appealed directly to Putin

requirement for people
to wear masks outdoors
after 13 consecutive
days without new cases
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Chinese President Xi
Jinping calls China-Pak
Eco Corridor a landmark
project’, says the two are
good brothers & partners

church, which became a mosque and
then a popular Istanbul museum, into,
a place of Muslim worship, a month
after reconverting Hagia Sophia

Joe Biden accepts Democratic
prez nomination with a vow to
% beaunifying ‘ally of the light,

AL says Kamala Harris's ‘story
& is the American story’

Covid flip-flop: ‘Chappal’ sales up, formals down
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A round 80% of all footwear sold in India is
.\ below the Rs 500 price point,” added the
1\ CEOof Indiaslargest footwearretatler

Despite its modest image, flip flops, however,
have undergonea glamorous makeover, with pa-
irs costing upwards of Rs 5,000 being sold out
fromonlinesites duringthelockdown.

“In the fashion category, open footwear has
seen one of strongest traction,” said Abhishek
Ganguly GM, Puma India and Southeast
Asia. “Slidesthatare trendy and comfortable, ha-
ve become a rage among the youth during these
times.”

Similarly, Metro Brands, which operates over
500 stores across India, saw a majority of its sales
coming from open toe footwear: “From only 20%
during pre-Covid months, in womenswear, 40%
of our online sales currently comes from san-
dals, while for men, it's 50 to 60%,” said Alisha
Malik, VP, ecommerce and marketing at Metro
Brands.

“Thereisnotmuchsales in party wear happe-
ningand even in formal footwear, we have seen a
loweringof basicprice points. But when itcomes
t0 open toe footwear, it's just not the basics that
consumersarebuying. There isabitof blingand
shine in the pairs they are opting for,” she said.



